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Total Followers: 3502
tw Total Monthly Impressions: 57,472
Total Monthly Clicks To Website: 1,359
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Constant Contact’ WORDPRESS

Total Subscribers: 2,280 ‘ ‘ Monthly Visitors: 2,749

Growth

Annual Growth = 30%
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Campaign Results

SamTrans ©
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Look for pumpkins, not parking. Take SamTrans to the Half Moon Say Art
& Pumpiin Festial

#PumpkinFestival Paid Social Campaign

Total Spend $350
- Total Impressions 33,068
Let Us Drive You Total Engagement 802
: Total Clicks 272
E ﬁ iy Total Cost Per Click $1.27
Let us take you to #HMBPumpkinFestl Easy Total Special Service Ridership 292

boarding @ Hillsdale #Caltrain Station, $5

Day Pass. samtrans.com/pumpkinfest . N
5 ¢ Paid Reach Performance vs. Organic Reach Performance

SamTrans —
Route 294 crice [Paid Reach 22,061
1o the Half Moon Bay | Organic Reach 1,028 |

W Art & Pumpkin
f N Festival

amtrans comPamphinF est

Next Steps
ﬂ

Program Expansion
» Hire Social Media Specialist

» Purchase social media monitoring and response software

 Increased use of social media to support marketing and
service goals

Customer Service Support
» Social customer interactions = 10% of total monthly = :\
Interactions :

» Customer Service social monitoring and one-on-one
response/customer support
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Comments & Questions




